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Ellen Gallagher (b. 1965, Providence, Rhode
Island) is a Black contemporary artist. Her work
spans painting, collages, film and video, mediums
she uses to confront issues of race, racial
stereotypes, and societal norms

Made in 2005, DeLuxe is a 60-frame piece made
of glitter, googly eyes, clay, and advertisements.
The mid-century advertisements Gallagher
selected feature beauty products such as skin
bleaching creams, hair relaxers, and straight-
haired wigs, underscoring the features Black
women were pressured to alter in order to
conform to the unrealistic ideals imposed by
society during the late 20th century. In many of
the frames, the eyes are cut out, representing
the lack of agency and individuality Black
women had during this era; with no eyes, the
viewer isn't able to identify the woman in the
collage, ultimately making all the women the
same. Furthermore, by utilizing childrens crafting
materials Gallagher challenges and deconstructs
the societal pressure to adhere to the harmful
beauty standards of Black women. By using
these items, she is poking fun at standards and
essentially calling them “silly.
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The Macle for Kisses advertisement is part of
DelLuxe, a larger artwork by Ellen Gallagher
that critiques the historical marketing of
black beauty. For decacdes, American beauty
stancdards have privileged lighter skin,
reinforcing colorism. These ideals shape
social and romantic perceptions, making
fairness an indicator of desirability and
success.

The ad reflects how race and gender intersect
in beauty standards, particularly for Black
women, The hame "Snow White” bleaching

cream suggests that lighter skin is more
attractive, especially for men, linking fairness
to ideal beauty. The phrase “Made for Kisses”
reinforces the notion that desirability
depends on European beauty norms,
promoting the hatmful idea that lighter skin
leads to success in love and social life.

One of sixty 50s-era magazine prints in
DeLuxe, this ad shows how the beautg
industry has profited from insecurities while
imposing Eurocentric ideals. Despite
|| |originating in'the 1950s, such meésaging
|persists todag. distorting romanti"c ideals and
remforcmg biased beauty standards
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